
SOCIAL MEDIA ADS

CASE STUDY
When we started working with Travellers beach
hotel & club, they had 87 followers on Instagram
and  had no  strategy for qualifying leads.
We changed that with our lead generation
strategies.



Cyber Monday lead
generation AD

How did we do it?



Objective- To fill up remaining spaces from consequent
December holiday offers.
 

Budget- Ksh 10,000.
 

Duration-24 hours.
 

Promo details- Free one night stay for every 4 days
booked ( Stay 5 days, pay for nights only).
 

Offer value- Ksh 150,000 per room for 4 nights
 

Results- 39 Marketing qualified leads valued at
(5,850,000) generated within 24 hours.



3 step Ad strategy

Awareness
(warm)

Nurture
(consideration) Convert



Outcome:



To request a Quotation: 
atanas@offgridinc.co.ke

0734035185


